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ABSTRACT 

A household is a key unit in the area of consumption, in which satisfaction of unitary and 

collective consumption needs for people comprised in such household is a key goal. A household is a 

managing unit in micro scale, generating income, distributing the income according to various goals, 

manufacturing goods and providing services. Households create demand for particular goods and 

provide workforce. Households are the very important element of market economy in Poland. The 

purpose of this papers is outlining the importance of households in shaping domestic economy. 
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1.  INTRODUCTION                   

 

A household is a basic business unit, among others. You can find the definition of a 

household in the Encyklopedia Powszechna, according to which it is a group of people who 

commonly make on living and reside. Such people are most often connected with means of 

family bonds, but they can be also unrelated with each other. We can also discern so called 

single households, that comprise of one person making on living independently [4]. 

In the literature, a household is most often interpreted as a key unit in the area of 

consumption, with satisfaction of unitary and collective consumption needs for people 

comprised in such household as a key role [3]. A household was also determined as a 

managing unit in micro scale, generating income, distributing the income according to various 

goals, manufacturing goods, providing services and collecting resources [8].  
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Whereas, Central Statistical Office of Poland (GUS) perceives the fact of managing as 

the criterion discerning the household. It accepts family bonds or common residence as one 

condition. GUS perceives a person making on living independently as a single household, 

namely such person does not combine own income with other people, whereas the shared 

household is understood as a group of people residing jointly and jointly making for living 

[7].  

When summarising the household term from the economic point of view, it can be 

stated that household is the single or shared autonomous household, discerned according to 

personal property. Such an unit is usually based on family bonds, operating in the sphere of 

consumption on grounds of own subjective preferences, with satisfaction of needs purposes 

for all members, with means of mutual allocation of income generated by all or only the 

proportion of them [12-15]. 

 

 

 2.  FUNCTIONS OF HOUSEHOLDS  

 

According to the economic classification, consumer and productive function of 

households can be discerned. 

The consumer function is related with direct activities based on organizing and pursuing 

the consumption [1,2]. The essence of such function is generally the satisfaction of family 

needs. Such needs are comprised of the most basic biological needs and when satisfied, of all 

superior needs. In order to satisfy such needs, a household should dispose of respective 

resources. Organizing and delivering such resources is the essence of the productive function. 

In natural economy conditions, a household has most often independently produced the most 

required resources [6].  

Whereas, in the course of the commencing economic development, the level of 

household needs increased and reaching the respective satisfaction became harder in private 

conditions. Members of households more and more often started gainful activities outside the 

household.  

It occurred, that incomes from a hired labour or incomes from an individual business 

activity are the consumption resources. In spite of this, we can discern the circulatory 

function, that is based on the exchange of services among family members, expressed in the 

distribution of resources among all household members [2]. 

According to many economists, economic household functions are correlated with 

social functions and are mutually dependant. German economists, G. Lippold and G. Manz, 

discern four economic functions, in spite of former two [8]:  

- manufacturing function, that is based on shaping and supplementing the social process with 

means of processing food stuff into the finished meals, production of food (in i.e. allotments) 

etc.; 

-  distribution function is based on the redistribution of incomes among household members; 

-  circulatory function is expressed in the exchange of services among household members; 

- consumption function is expressed in the mutual usage of a residence and material resources, 

as well as the organization of individual consumption for household members. Such division 

is accented with complexity of household operation. 
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3.  HOUSEHOLDS IN THE SCOPE OF STATISTICAL DATA 

 

Statistical data representing the condition of Polish households demonstrates that the 

number of households is increasing in every year. Whereas, it cannot be the effect of 

population growth, because the numerical amount of members in households decreases in 

every year. Such data comes from the representative Research on the Household Budgets, 

demonstrating decrease of the average number of people in a household from 2.87 to 2.733 

between the years 2011 and 2014 [10]. Having in mind the fashionable family model in recent 

years, where young marriages decide for children in late age and many people form single 

households, it is not an astonishing phenomenon. With regard to the relatively constant 

decrease in the number of children, it should be assumed that the number of adults has also 

decreased. Such data generally demonstrates the changes in the structure of age in Polish 

population, where changes took place in recent years.  

 

Table 1. Dynamics of average monthly income per 1 person in households according to social 

and economic groups in 2015. 

 
Source: www.stat.gov.pl [access: 29.03.2017] 
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Prognosis simultaneously demonstrates prognosis for decrease in the number of 

households in thirties of the twenty-first century [7]. 

Households comprising hired labourers, farmers and people with individual business 

activity are allocated in the group of households with working people. Households with old-

age pensioners, annuitants and people making for living from non-profit resources are 

allocated in the group of households with unemployed people [7]. 

In the year 2015, the greatest social and economic group were households with hired 

labourers (50.5% of all households). The share of such group increased in the year 200 by 

almost 11%. 

Between the years 2000 and 2015, an average income disposed by a person in a 

household generally doubled, from 611 PLN to 1386 PLN. More than doubled nominal 

growth of the average monthly income disposed by a person in a household was recorded in 

city and cottage households, both [10].  

The researches conducted by the Central Statistical Office of Poland demonstrate that in 

households with the highest income, luxurious goods and services were used more frequently, 

when compared to the households with the smallest income. The expanses on food stuff were 

kept on similar level in all researched groups. Such condition looks differently, when 

“expanses on health” are analysed. Old-age pensioners were the greatest group benefiting 

from the healthcare services, whose average, monthly income was one of the smallest. 

Nevertheless, it results from the fact that old-age pensioners are elderly people who require 

greater medical care, when compared to young people active on the labour market [10]. 

Consumption in households is most often financed from current incomes and from 

savings, that were agglomerated formerly. Other financial resources used for such purpose 

can be external resources, i.e. loans for repayment in a stipulated period. When current 

incomes exceed the expanses for consumption, a household can make savings [11].  

Household in the market economy has many particular opportunities and privileges, 

including the right of choice. It is manifested in decisions on the ways of consumptions, what 

products and services will be used and how the owned resources should be used. Households 

thrive for maximisation of own satisfaction, that is the incentive for making particular 

decisions. One goal of households is thriving for satisfaction of own needs. Price and fashion, 

tradition, habits and other motives for activity, both, influence on the selection of products 

and services. Whereas, households must consider own incomes. The measure for satisfaction 

of needs is usability of goods and services, thus a household should thrive for the maximised 

usability of goods and services [9]. It means that it will select only the products and services 

providing complete usability in the greatest extent. Total usability increases altogether with 

the increased number of owned goods, but when such needs develop, satisfaction from 

subsequently purchased and additional units of a good decreases. 

The marginal usability is stipulated by increased total usability related with 

consumption of additional units of a particular good. When the quantity of a consumed good 

increases, the marginal usability for such a good decreases. Such condition is described with 

First Gossen’s Law. When a household stipulates that it has enough quantity of particular 

good, its marginal usability will be amounting to zero, and total usability will be maximum.  

 Households operate in economic and social conditions that are stipulated for them. 

Such conditions interact in great extent with demand of a particular household for a particular 

good [5].  
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Basic condition for demand are incomes of households. Having in mind the budget of 

households we can assume, that they will satisfy the most basic needs, generally food stuff 

needs. 

 

Table 2. Dynamics of average monthly expanses per 1 person in households according to 

social and economic groups in 2015 (2014 = 100) 

 
Source: www.stat.gov.pl [access: 29.03.2017] 
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4.  CONCLUSIONS   

         
 Households are important units in a domestic market economy. They create demand 

for particular goods and provide workforce. Users of households work and purchase food 

stuff and other luxurious goods from the generated income. Households are individual units 

operating in the business way. Theirs consumer behaviour depends strictly on theirs economic 

capacity, that is stipulated by income in monies, owned residence and so called Home 

Consumer Infrastructure. Households control and manage such resources.  A household is the 

management process for available funds and materials, in order to obtain the maximum 

benefits from the above. 

In every market economy, two main business units exist: households and companies. A 

household is a consumer or an owner of resources, whereas a company is a producer and a 

user of resources. 
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